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Abstract

Previous research indicates that there are strong correlational relationships
between social media intrusion and psychological adjustment. The present study
investigated whether or not religiosity mediated the already established relationship
between social media intrusion and psychological adjustment. It was hypothesized that
high social media use would be associated with lower levels of spiritual well-being and
religious commitment, which in turn would be associated with higher levels of stress,
depression, and anxiety. Participants completed a demographic questionnaire, Religious
Commitment Inventory-10, Spirituality Index of Well-Being, the DASS-21 scales, and
‘the Facebook Intrusion Questionnaire, which was altered slightly to include all types of
social media. Results revealed that social media intrusion was significantly negatively
correlated with spiritual well-being and the self-efficacy component of spiritual well-
being. Furthermore, spiritual well-being, and the self-efficacy dimension of spiritual
well-being, at least partially mediated the association between social media intrusion and
psychological indices. From these results, it may be inferred that higher social media
intrusion may have the ability to decrease spirituality, which may, in turn, negatively

impact psychological adjustment.
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Introduction

The role of social media and its effects on the well-being of individuals has been
researched by academics in the social sciences for a little over a decade. However, very
little attention has been paid towards the role of religion as a mediating variable in
regards to social media and psychological adjustment. It has been found in previous
studies that the largest population of heavy social media users is college students (O’Dell,
2011). Furthermore, recent studies have found that the millennial generation, more than
any previous generation, now self-identifies as nonreligious (Foley, 2015). For
researchers to better understand how social media use correlates with students’ rates of
anxiety and depression, more research needs to be done into variables that have a
mediating effect, such as religious commitment. In this study, the researchers attempted
to determine if religious commitment and spiritual well-being mediate the association
between social media intrusion, which is conceptualized as how social media interferes
with participants’ daily lives, and psychological adjustment.
Social Media and Psychological Adjustment

Since the inception of Facebook in 2004, research has been done on the potential
effects of social media on the mental health and well-being of users, with particular
attention being paid to anxiety and depression. It has been found that time spent online is
significantly associated with depression and anxiety (Labrague, 2014). Furthermore, it
has been found that passive social media use, defined as browsing Facebook, scrolling
through newsfeeds, looking at friends’ pictures and pages, etc., leads to a decline in
affective well-being over time (Verduyn, et. al., 2015). Tandoc, Ferrucci, and Duffy

(2015), however, found that Facebook itself might actually lessen depression unless
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mediated by the social rank theory of depression, which was operationalized as envy of
participants’ Facebook friends. Blease (2015) hypothesizes why these differing
conclusions have been supported in the field of psychology by stating, “The failure by
research to specify the nature of the online interactions and the content that might elicit
negative affect presents a serious impediment in the determination of the relationship
between psychological well-being (specifically, depression) and Facebook usage.” The
present study attempts to circumvent this predicament by examining social media
intrusion as an index of social media use (Elphinston & Noller, 2011). It has been found
that social media intrusion rates are associated with depression, as well as time spent on
online, especially for adolescent males (Blachnio, Przepiodrka, & Pantic, 2015). Based on
these findings, it is expected that greater levels of social media intrusion will be
associated with higher rates of depression in the present study.

Another aspect of social media use and depression that has been studied is the
support system that this form of social media either provides or minimizes when
participants are going through a personal struggle. It was found that when compared to
face-to-face social support, Facebook has less of a positive effect on self-reported
depression, but can still be effective in lessening depressive symptoms when coupled
with face-to-face emotional support systems (Wright et al., 2013). Similarly, Nabi,
Prestin, and So (2013) found that undergraduate Facebook users with a hi gher number of
Facebook friends also reported lower rates of stress, less physical illness, and greater
psychological well-being. This study also found that for users who had experienced more
objective life stressors, a higher number of Facebook friends is a stronger predictor of

perceived social support than their physical interpersonal network size. However, a
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separate study found that giving social support through Facebook did not always translate
into received social support for the user, and therefore was not significantly related to
perceived social support (Li, Chen, & Popiel, 2015). Thus, we hypothesize that the way
Facebook is used to receive social support may have a more significant role in reducing
depression than simply the number of Facebook friends a user has.

Studies also are beginning to examine the relationship between Facebook and
anxiety. A study that examined Facebook-specific anxiety found that users’ higher rates
of social anxiety and Facebook-specific anxiety are strongly correlated to role conflicts,
and that social anxiety in itself is significantly correlated to Facebook-specific anxiety
(Farquhar & Davidson, 2014). Another study found that if users perceived online social
networking as dangerous, they were more likely to experience online social anxiety, and
also less likely to interact with other individuals through Facebook over a long period of
time (Hong et al., 2015). It has also been found that the levels of anxiety for females who
suffer from high social anxiety were not lessened when meeting new people after they
had already been “introduced” through Facebook (Rauch et al., 2014). Both of these
studies support the hypothesis that Facebook as a social platform can increase anxiety for
those who are already prone to higher levels of anxiousness.

An even better predictor of anxiety associated with Facebook use is the concept of
active versus passive interaction with the social networking site (SNS). One study that
examined anxious versus avoidant attachment styles, found that Facebook viewers with
avoidant attachment styles are less likely to create meaningful bonds (use Facebook
actively) and relationships than those with anxious attachment styles (Lee, 2013). Shaw,

Timpano, Tran, and Joormann (2015) delved a little deeper into this issue by looking at
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users who not only spent more time on Facebook overall, but used it in a more passive
manner, and found they were more likely to experience greater anxiety. Similarly, social
anxiety has been found to be positively associated with anxiety experienced during active
Facebook use (McCord, Rodebaugh, & Levinson, 2014). This study’s first hypothesis is
that anxiety will be positively associated with Facebook intrusion, following along with
previous research.
Social Media and Religiosity/Spirituality

The relationship between religiosity and social media is also a topic that needs
more attention, as the millennial generation is identifying as less religious, while use of
social networking sites continues to increase. Previous research has found that those who
read the Bible more frequently are less likely to use SNSs (Miller, Mundey, & Hill,
2013). Baesler and Chen (2013) found that frequency of petitioning for prayers using
Facebook was not significantly correlated to participants having a sense of social support
(i.e. “feeling loved”). It was discovered that the majority of the participants preferred to
seek prayer and support in personal one-on-one situations, as opposed to through digital
media. These findings suggest that use of social media and religious commitment may be
antithetical; it is possible that those who heavily utilize social networking sites may be
less involved with religion/spirituality. The main question addressed in this study is: Has
immersion in social networking use supplanted strong religious commitment and spiritual

contentment, leading to poor psychological adjustment?
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Religiosity/Spirituality and Mental Health

Religiosity in the present study is measured by the self-perceived quality of the
participants’ spiritual lives as well as the degree to which they are committed to their
religion. It is expected in the present study that those who are more spiritually content
and more committed to their religion will experience lower levels of depression and
anxiety. Previous research has suggested that religious people often have a higher sense
of meaning than non-religious people, and therefore struggle less with suicidal ideation
and substance abuse when diagnosed with Major Depressive Disorder (Sorenson, 2013).
Similarly, Sternthal and colleagues (2010) found that out of five possible factors of
religiosity, having a sense of purpose was the only mediating variable that had a
significant relationship to positive mental health. These studies, however, focused
primarily on Christian religious beliefs and practices.

Krumrei, Pirutinsky, and Rosmarin (2013) found that, for Jewish participants, a
distrust in God and negative religious coping strategies were significantly associated with
higher levels of depressive symptoms. Also, being high on intrinsic religiosity was found
to be a statistically significant moderator in regards to depressive symptoms for Jewish
individuals utilized positive religious coping. This means that for Jewish participants who
fell into the trust of God and positive religious coping categories only those high on
intrinsic religiosity showed significantly fewer depressive symptoms. For those of the
Orthodox Jewish sect, it was found that their particular religious beliefs and practices
were also linked to lower levels of depression than even the non-Orthodox J ewish sects
(Rosmarin et al., 2009). In a separate study, it was found that there was a significant

positive correlation between religious commitment and satisfaction with life for self-
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